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Ashton Kutcher and Lady Gaga 

will not follow your project. 

  

On most projects, more than 

60% followers are women 

 

More views on social media 

pages, compared to project 

website   

 

25% project information. 

Engage, share, be nice, respond 

even if in disagreement 
 

 

After 10 Projects, 20+ Social Media Platforms 

What We Have Learned 

You can reach minority 

audiences on social media with a 

strategic plan in place 



-- Ideal for crisis communications ï minimize opposition 

 

-- Advertising through Facebook & Twitter is low cost and 

effective 

 

-- Must be part of transparent, open communication 

philosophy é philosophy of engagement 

 

-- When done right, social media followers are your most 

engaged audience  

 

 

 
After 10 Projects, 20+ Social Media Platforms 

What We Have Learned 



2013 and Beyond: Be Your Own Newsroom 
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Whatôs in your project toolbox? 

Reaching Audiences Where They Are 

Public meetings 

E-mail marketing 

Branding & key messaging 

Interactive Website 

Traveling Exhibits 

Media Relations 

Social Media 

Door-to-Door 

Mobile Applications 

Infographics 

And, ??? (Use your 
imagination!) 



 

  

 
Combining Traditional Outreach with New Methods 

The New Reality 

Do you know what the public is saying 
about  your project, plan , study 

ƂƁſżƁŸƑƅżźŻƇ ƁƂƊ?  

http://cdn.business2community.com/wp-content/uploads/2012/03/infographic_600_logo.jpe


Connected Devices Are Here To Stay! 

American ownership: 

Cell phones - 87% 

 - 46% own a SMART PHONE! 

Netbooks/laptops - 61% 

E-readers - 26% 

Tablet computers - 31% 
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As of December 2012. Source: http://pewinternet.org/Static-Pages/Trend-Data/Device-Ownership.aspx 



The Advent of Mobile is Changing the Game 

Lloyd Brown, AASHTO, 
Director of 

Communications: 

 

ñYour ócustomersô have 
gone mobileò 

 

ñFor project outreach, that 
means Internet = Mobile 
Media = Social Mediaò 
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Project-Level Social Media 

Reaching Audiences Where They Are 

Coming Soon 
 

NCHRP Study: ñPotential Use of Social Media in the NEPA Processò 


